
Bachelor of Practical Theology (Columbia)
Bachelor of Science in Marketing (IWU)

Name: id:
Minor:

Transfer School:


3 ENGL 105 Academic Writing Waived with qualifying English requirement

ENGL 105 credit may be included toward a degree program as elective credit.

 Semester 22 Hrs Course Notes

3 IDIS 121 Intro to Healthy Relationships

3 LDRS 101 Intro to Leadership Studies

3 RELS Elective (100 level Bible)

3 RELS 101 Old Testament Survey

3 RELS 102 New Testament Survey

3 RELS 160 Intro to Christian Theology

3 RELS 170 Spiritual Formation

0.5 EXPL 101 Service Practicum I

0.5 EXPL 102 Service Practicum II 

 Semester 20 Hrs Course Notes

3 COMM 201 Effective Communication

3 HIST 211 History of Christianity

3 PHIL 231 Ethical Reasoning

3 RELS Elective (200 level Bible)

3 RELS 211 Biblical Hermeneutics

3 WORA 101 Theology of Worship

0.5 EXPL 201 Service Practicum III

0.5 EXPL 202 Service Practicum IV

1 IDIS 299 Discernment Portfolio

 Semester 27 Hrs Course Notes

3 BUSI 101 Intro to Business

3 COMM 351 Conflict Management

3 HIST 321 Anabaptist History & Thought

3 ICST 222 Intercultural Fluency

3 LDRS 311 Leadership Sustainability

3 RELS 303 Biblical Theology

3 IDIS 271 Theology Through the Arts

3 CHRM 421 Senior Discernment & Formation Signature Course—Final Year

3 RELS 460 Theological Confessions Signature Course—Final Year

 Semester 3 Hrs Course Notes

3 EXPL 300 Internship Signature Course

College Prerequisite
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 Semester 12 Hrs Course Notes

3 IWU ENG Course

3 IWU ENG Course

3 IWU Mathematics Course

3 EAR-130 Earth Science

 Semester 36 Hrs Course Notes

3 MKG-421 Foundations of Marketing

3 ECO-310 Economic Principles for Managers

3 MGT-445 Ethical and Legal Business Concepts

3 FIN-310 Financial Decisions for Managers

3 MKG-361 Social Media and Consumer Behavior

3 MKG-350 Information Technology for Marketers

3 STA-351 Statistics for Marketers

3 ADM-435 Management and Leadership Perspectives

3 MKG-359 Social Media Business Strategies

3 MKG-358 Digital Promotions

3 MKG-435 Digital Branding

3 MKG-465 Digital Advertising

120 Total Hours for BAPT/BSc Last revised 2025.06.10

Earning a BAPT + BSc requires successful completion of 120 credit hours with a minimum GPA of 2.0 
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